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Showing of Meal Home In Landa 
Park Estates Sunday Afternoon

A music publishing house reports 
the acceptance of only three songs 
out of 5,000 submitted. And safe to 
say they were the silliest three.

Culminating - weeks of planning 
and Construction, Cahierpn’s new 
“Ideal ' Home" in  Landa Park Es-
tates will be throw n open to the 
public Sunday afternoon in its fin-
ished form. In  m aking this an-
nouncement, H arvy L. Richards, lo-
cal manager for Wm. Cameron & 
Co., issued an invitation to  the pub-
lic to attend “open house” at the 
Ideal Home at this time.

Through the1 co-operation of J. 
Jah n  Furniture Store, Eiband & 
Fischer, Geo. Goepf and Locke Nur-
sery and Floral Company, the Ideal 
Home will be furnished and land-
scaped throughout, presenting a 
complete picture of a modem, com-
fortable residence.

The modified Colonial design is 
carried out with “Ideal" millwork. 
Gold Medal wallpaper and Minne-
sota paints were used for the inter-

ior trim. The plumbing is  b y  -Crane, 
and bathroom tile is from  Camer-
on’s tile  departm ent Richardson 
“Setab” asphalt shingles w ere used 
for the roof.

The Ideal Home was designed by 
Roye V. Swartwout, local architect, 
Edwin A. Hanz was the contractor; 
J . H. Platz, electrician; an d  Travis 
& Kratz, painters.

The Home will be open from 2 
until 9 p. m. Sunday, from  2 until 
6 p. m. the following Wednesday, 
and  from 2 until 9 p. m. Sunday, 
M arch 1.

WHY WOMEN BUY

It is well known by all live m er-
chants, and by husbands as well, 
that practically all buying for the 
home is either actually done by 
woraen-or directed by them. For this 
reason the merchant’s  greatest 
problem is to ̂ attract th e  favorable 
attention of women to his wares.

Women are alert to grasp oppor-
tunities to secure merchandise at. a 
bargain and  they are more discrim-
inating buyers than men, as a  rule. 
They read advertisements and act 
upon the information obtained

thereby.
In order to determine just what 

advertising mediums have the 
greatest influence on women’s buy-
ing, a recent survey made by a Los 
Angeles advertising club developed 
some interesting facts. Replies from 
1,000 women of a ll' classes were ob-
tained in answer to  a questionnaire 
listing the various advertising medi-
ums and asking what form af ad-
vertising influenced them most.

Newspapers w ere credited with 
most influence by  36 per cent of 
these women, magazine advertise-
ments 22 per cent, street car adver-
tising by less th an  4 per cent, while

The Pantry
i

A fter the recent blizzard a  north-
w estern newspaper said: “Snow '
blocked the roads completely. Not | 
a  wagon, sleigh or auto got through j 
yesterday.' In fact, the largest ani- i 
mal seen was a man on snowshoes." ,

The Idea! Home
A Quality-built Home

furnished with

“Quality Furniture
Every suite i§ priced for your convenience, 

and your comments are appreciated

PERSONAL ATTENTION GIVEN TO YOUR DESIRES 
IN THE HOME FURNISHING LINE

J. JAHN
‘Quality Furniture Store”

New Braunfels Texas

of ■

The Ideal Home

is stocked with

Finer Foods”

and

Government Inspected Meats
Exclusive at

Eiband & Fischer
“The Big Store on the Plaza” 

Telephone G64

booklets, pamphlets and circular 
letters influenced less than  2 per 
cent

Thus again is demonstrated what 
every wide-awake merchant must 
have already observed-rthat news-
paper advertising is the most potent 
medium for reaching women buy-
ers. And this applies with equal 
force to men buyers, too.

| To Teat M eteorite
| A test of a meteorite Is to hold 

one face against an emery wheel 
or carborundum stone and grind it 
a little. If the smooth surface* 
shows minute, bright points o f 
metal looking like polished steel* 
It Is probably a meteorite. "

P ro tection  for C «»«r»  Ey*« ~
Long, th ic k  eyelashes p ro tec t th e £ -  

cam el's  e y e s  from th e  su n  g la re  on • 
w hite  sa n d .

Cameron’s New
Ideal Home

Is equipped w ith

. . . and you can im -
mediately begin saving 
■with Norge. Owners 
report savings up to 
$ 11 a month — more 

. than enough to meet 
the monthly payments. 
Why put off owning a 
beautiful N orge that 
actually pays for itself?

Come in.

GEO. GOEPF
Nofge Dealer

A R E  I N V I T E D . . .

REMEMBER TH E DATE, Next Sunday Afternoon, February 23

Plan now to attend this community event. There’ll be endless ex-
cellent suggestions to use in planning your own ‘Ideal Home.* You’ll 
enjoy your visit to this latest in new home developments.

ATTENDANCE PRIZES

Furnishings Through Co-operation of

J. Jahn Furniture Store 
Geo. Goejpf, Norge Dealer 

Eiband Sl  Fischer, Inc.
Locke N uraeryA  Floral Company

To Attend OPEN HOUSE
At Cameron’s New

IDEAL HOME
In Landa Park Estates

SUNDAY AFTERNOON, FEBRUARY 23
, ^ e Ideal Home, completed and furnished throughout, will be open for your insnec- 

tion from 2 until 9 p. m. Sunday. It will also be open Wednesday from 2 un til 6 p. m. and 
Sunday, March 1, from 2 until 9 p. m. Attendance prizes will be awarded.

W m .  C a m e r o n  &  C o . ,  I n c
HARVY L- K1CHABDS, Maaa<er PHONE 17 FLOOR PLAN U U D  OUT FOB 

COMTOBT AND CONVENIENCE
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